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Detailed Findings

DetailedFindings:
Holiday Shopping Behavior
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When Planning To Begin Holiday Shopping

DetailedFindings:Holiday ShoppingBehavior

Base: Total Respondents (n=1,048)
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For most, the 2014 holiday shopping season begins before
Thanksgiving weekend.
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Specific Days To Holiday Shop

DetailedFindings:Holiday Shopping Behavior

Base: Total Respondents (n=1,048)
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One-half of holiday shoppers plan to shop on Black Friday and
Cyber Monday this year.
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Shopping Methods On Large Holiday Shopping Days

DetailedFindings:Holiday Shopping Behavior

Base: TotalPlan To Shop This Day (Bases Vary)
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Most Thanksgiving Night and Black Friday shoppers will be in
stores.
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Shopping Methods On Large Holiday Shopping Days

DetailedFindings:Holiday Shopping Behavior

Base: TotalPlan To Shop This Day (Bases Vary)
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Most Christmas Eve and Day After Christmas shoppers will also
be in stores.
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Types Of Stores Places Plan To Holiday Shop

DetailedFindings: Holiday ShoppingBehavior

Base: Total Respondents (n=1,048)
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Department, technology/electronic, and books/music stores will
be most widely shopped this upcoming holiday season.
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Methods Of Supporting Charitable Causes During Holiday Season

DetailedFindings:Holiday Shopping Behavior
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Most holiday shoppers support charitable causes throughout the
holiday season, with shopping one method used by a
considerable percentage of shoppers.
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DetailedFindings:Holiday Shopping Behavior

The vast majority of holiday shoppers will be in malls this holiday
season.

j­°£²¦~¬¤­³°J¤§¤²¦±­¤¦­ª§¢~·±¦­®®£°±EUPBF~°£ª§©£ª·²­±¦­®~²~²°~¢§²§­¬~ª
±¦­®®§¬¥«~ªª²¦§±³®¡­«§¬¥¦­ª§¢~·±£~±­¬K

j§ªª£¬¬§~ª±EUVBF~°£±§¥¬§¤§¡~¬²ª·«­°£ª§©£ª·²¦~¬­²¦£°¥£¬£°~²§­¬±²­±¦­®~²~
²°~¢§²§­¬~ª±¦­®®§¬¥«~ªª²¦§±¦­ª§¢~·±£~±­¬K

Holiday shopping plans differ by gender.
j£¬~°£±§¥¬§¤§¡~¬²ª·«­°£ª§©£ª·²¦~¬µ­«£¬²­ £ª§©£ª·²­±¦­®~²²£¡¦¬­ª­¥·L
£ª£¡²°­¬§¡ETUB´±KSRBFI«£¬ ±~®®~°£ªERQB´±KQTBFI~¬¢̈£µ£ª°·±²­°£±EQNB´±K
OSBFK

t­«£¬~°£±§¥¬§¤§¡~¬²ª·«­°£ª§©£ª·²¦~¬«£¬²­ £ª§©£ª·²­±¦­®~² ~²¦C £~³²·
ESUB´±KRQBFI¤~«§ª·~®®~°£ªESNB´±KRQBFIµ­«£¬ ±~®®~°£ªESMB´±KQTBFI¢­ªª~°
ERRB´±KQPBFI~¬¢¡¦§ª¢°£¬ ±~®®~°£ª±²­°£±EQTB´±KQMBFI~±µ£ªª~±®¦~°«~¡§£±
EQUB´±KPVBFK

j§ªª£¬¬§~ª±~°£±§¥¬§¤§¡~¬²ª·«­°£ª§©£ª·²¦~¬~ªª­²¦£°¥£¬£°~²§­¬±²­ £ª§©£ª·²­±¦­®
~²²£¡¦¬­ª­¥·L£ª£¡²°­¬§¡EUQBFI ~²¦C £~³²·ETSBFI¤~«§ª·~®®~°£ªETPBFIµ­«£¬ ±
~®®~°£ªESTBFI«£¬ ±~®®~°£ªESRBFI±¦­£ESSBFI¦­«£ERRBFI¡¦§ª¢°£¬ ±~®®~°£ª
ERTBFI~¡¡£±±­°§£±EROBFI~¬¢̈£µ£ª°·±²­°£±EQPBFK

j­°£²¦~¬²µ­J¤§¤²¦±­¤«~°°§£¢«£¬EQRBF~°£ª§©£ª·²­±¦­®~²~̈ £µ£ª°·±²­°£²¦§±
¦­ª§¢~·±£~±­¬K

With the exception of books & music stores, most shoppers of all
store types plan to shop at physical store locations.

j­°£²¦~¬¬§¬£§¬²£¬¦­ª§¢~·±¦­®®£°±µ¦­®ª~¬²­±¦­®¤~«§ª·~®®~°£ªEVOBFI
¢£®~°²«£¬²±²­°£±EVOBFI~¬¢­³²ª£²±²­°£±EVNBFµ§ªª±¦­®§¬J±²­°£K

q¦°££J¤§¤²¦±­¤ª§©£ª· ­­©±C«³±§¡±²­°£±¦­®®£°±ESMBFµ§ªªª§©£ª·±¦­®§¬±²­°£±
²¦§±¦­ª§¢~·±£~±­¬I²¦£ª­µ£±²®£°¡£¬²~¥£~¡°­±±~ªª±²­°£²·®£±K

Variety is the key driver of mall shopping during the holidays.
k£~°ª·¤­³°J¤§¤²¦±­¤ª§©£ª·¦­ª§¢~·«~ªª±¦­®®£°±ETUBF§¬¢§¡~²£¢²¦£·®ª~¬²­±¦­®~²
«~ªª±²¦§±¦­ª§¢~·±£~±­¬¢³£²­²¦£µ§¢£´~°§£²·­¤±¦­®®§¬¥­®²§­¬±Kt­«£¬EUNBF
~°£±§¥¬§¤§¡~¬²ª·«­°£ª§©£ª·²¦~¬«£¬ETQBF²­¬~«£²¦§±­®²§­¬K

j§ªª£¬¬§~ª±~°£±§¥¬§¤§¡~¬²ª·«­°£ª§©£ª·²¦~¬­²¦£°¥£¬£°~²§­¬±²­§¬¢§¡~²£²¦£·®ª~¬²­
±¦­®~²«~ªª±²¦§±¦­ª§¢~·±£~±­¬¢³£²­²¦£~ §ª§²·²­¥£²¥­­¢¢£~ª±­¬¥§¤²±ESNBFK
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Favorite Person To Shop For During Holidays

DetailedFindings: Gift Giving

nKT t¦­¢­·­³²¦§¬©µ§ªª £·­³°¤~´­°§²£®£°±­¬²­±¦­®¤­°²¦§±¦­ª§¢~·±£~±­¬\

Parents overwhelmingly find their children to be their favorite
people to shop for during the holidays, while others most prefer
to shop for a significant other.
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