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shopkick and Simon Property Group to Bring Location-Based Shopping App to More Than 100 of the
Nation's Largest Malls

August 11, 2010
Largest deployment of location-based mobile shopping app will bring shopkick kickbucks and other rewards to
consumers, and foot traffic to mall retailers

INDIANAPOLIS, Aug 11, 2010 /PRNewswire via COMTEX/ --

shopkick, the Silicon Valley-based "mobile meets retail" startup, and Simon Brand Ventures (SBV), the business-to-consumer arm of Simon Property
Group. Inc. (NYSE: SPG) today announced a strategic alliance to deliver the shopkick location-based shopping application to more than 100 Simon
mall locations across the country in time for the holiday shopping season.

A whole new world will be delivered to the shopper once the free shopkick mobile application is downloaded to the consumers' smart phone. As the
shopper walks through the door of a participating retailer that has installed the "shopkick Signal" technology, they will learn of great deals at the store
that can stretch their dollar. In addition, just by entering the store, the customer earns a new shopkick currency called "kickbucks" that can be
redeemed for rewards or donated to charity.

shopkick will launch within the next few weeks, and start rolling out in the first Simon malls. Simon will promote the shopkick app to consumers at its
malls, and deploy shopkick's location technology in key areas of its participating locations. Simon will also help to facilitate the installation of shopkick's
technology inside the stores of interested retailers in its malls, to help drive foot traffic and new customers to them.

Simon is the nation's largest shopping mall operator and is working with shopkick to further enhance customers' shopping experiences with rewards
and offers - delivered simply for walking into a Simon mall.

"There is simply no more effective partner in the U.S. to reach shoppers at scale than Simon Property Group. Simon and shopkick together will turn the
malls into interactive, rewards-filled worlds that enhance shoppers' in-mall experience," said Cyriac Roeding, CEO and co-founder of shopkick. "At the
same time, we'll drive foot traffic to the mall's retailers. It's a win-win-win situation, and the future of retail."

shopkick is the first location-based mobile application that promises consumers rewards and offers not just for shopping, but simply for walking into a
retail location. Traditional GPS location-based services require shoppers “"check in" and are only accurate within one or two blocks or don't work within
shopping centers, so aren't viable for mall partners, where hundreds of retailers share a physical space. The patent-pending, low cost "shopkick
Signal" technology requires no consumer check in and can guarantee that a user is truly present in the retail location, and is easy to install.

"After a year of due diligence researching location-based apps, we found shopkick offers by far the best way for retailers and brands to communicate
directly with shoppers - on the phone, the only interactive device they bring with them to the mall," said Mikael Thygesen, president of SBV, and chief
marketing officer of SPG. "Shoppers get a great experience - with high-value rewards, great offers, gaming elements, and more; and retailers get
increased traffic and new customers. We're excited to be among the first to deliver this unique benefit. We invite our valued retailer tenants to join the
roll-out of this cost-effective solution in their own stores, to drive additional traffic and enhance the overall shopping experience for customers."

How it works

Consumers choose to download the free "shopkick" mobile application for their smart phones. (The "shopkick" app for iPhone will be available in the
coming weeks on the iTunes App Store, followed by apps for additional smart phones.) When the "shopkick" app is open on the smart phone, it detects
the "shopkick Signal" technology installed in the retail location as the consumer walks through the door, and the shopper instantly receives rewards
from shopkick, called "kickbucks." Because the detection occurs on the consumer's phone, the privacy of presence information is completely under the
user's control.

Shopkick "kickbucks" can be immediately redeemed for Facebook credits, song downloads, immediate in-store cash-back rewards at shopkick partner
stores, magazine subscriptions, even donations to charities. Retailers like Best Buy, Macy's and others that support the "shopkick" app also will deliver
to consumers special in-store deals, and/or added bonuses for scanning barcodes of specific products. Similar to the "cost per click" traffic-based
online business model, retailers will pay shopkick only for those consumers who actually walk into their stores with the "shopkick" app, recognizing the
in-store "shopkick Signal" system.

About Simon Property Group

Simon Property Group, Inc. is an S&P 500 company and the largest real estate company in the U.S. The Company currently owns or has an interest in
373 retail real estate properties comprising 256 million square feet of gross leasable area in North America, Europe and Asia. Simon Property Group is
headquartered in Indianapolis, Indiana and employs more than 5,000 people worldwide. The Company's common stock is publicly traded on the
NYSE under the symbol SPG. For further information, visit the Simon Property Group website at www.simon.com.

About Simon Brand Ventures

Simon Brand Ventures (SBV), Simon's business-to-consumer arm, has pioneered the transformation of shopping centers into a medium where
consumer brands can build relationships with Simon shoppers. SBV has engaged in a number of consumer business initiatives designed to support
our shoppers, our tenants, and our strategic marketing relationships including the American Express(R)/Simon Giftcard; events at signature Simon
properties such as Simon Fashion Now(TM); the launch of Simon platform programs such as Simon Kidgits Club(R), Simon GamePlay, and Simon
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Project Style(R); a national media delivery channel including static, digital, and experiential marketing and advertising vehicles; and multiple national
and local marketing alliances with American Express, Coca-Cola, Ticketmaster, and U.S. Bank among others.

About shopkick, Inc,

shopkick, Inc. is a new Palo Alto-based startup funded by the Kleiner Perkins iFund, Greylock Partners, and Reid Hoffman, founder of LinkedIn and
investor in Facebook and Zynga, that brings the power of the mobile internet to the retail experience. shopkick launched its mobile application
CauseWorld in the United States in December 2009, in partnership with Citi, Kraft Foods and Procter & Gamble, which became the fastest-growing

location-based retail app in the App Store within weeks from launch. In August 2010, shopkick demonstrated the first easily deployable and low-cost
"in-store presence" location technology, the shopkick Signal, at the Best Buy flagship store in San Francisco. For more information,

visit www.shopkick.com.
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